M4M - Marketing summary

Malaria Consortium uses Mobilising for Malaria experience to improve awareness drive
In this case study, Malaria Consortium draws on three years of experience of its Mobilising for Malaria advocacy programme to ensure effective mobilisation work in the future. The programme, supported by GlaxoSmithKline’s African Malaria Partnership, saw the birth of three national Coalitions Against Malaria in Africa and empowered them to present a united voice against the killer disease. The coalitions in Ethiopia, Cameroon and Mozambique (the latter of which was supported by the VOICES Project) adopted a common framework in order to raise awareness by transmitting the malaria message to their respective civil societies, media and parliaments. The programme provided a rich range of experiences which Malaria Consortium has categorised for sharing amongst all interested stakeholders.

Examples of success during the programme include the Coalition Against Malaria in Ethiopia substantially boosting media capacity on the issue with a strategy of training Ethiopian journalists and broadcasting vital messages on local radio. The Cameroon Coalition Against Malaria excelled in engaging the national parliament, giving over 50 MPs malaria training, while Malaria and HIV/AIDS – Voices from Mozambique notably enlisted substantial support from the private sector for malaria advocacy.

The national coalitions are in the process of updating their advocacy models to incorporate the valuable lessons learned during the programme and other groups in other countries are seeking to establish coalitions. Providing they can draw on sustained financial support, they are set to inspire further progress against malaria via the greater awareness that improved advocacy strategies should create.
